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PRECISION TARGET MARKETING

VWe serve your ads on premium national websites when they are visited

by users with local IP addresses.

L__Y:mr Ad Here

REGISTER oo .
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Your Ad ———— —
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Computers have
a geo-specific IP
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PRECISION TARGET MARKETING

Spotlight: Premium News Network

* The Premium News Network is an ad network that consists of
2,500 premium content Newspaper; Broadcast & Magazine sites.

Benefits
*Enables advertisers to easily reach
their audience across a network of

NEewsyY

I btes Pn aag P

premium local content through a
cost efficient buy

*Compliments existing high impact
campaigns and/or offline media

*Run ad in a safe environment

Geo-Targeting Example
Local Chicago resident who grew up in Denver and is a big fan of the Broncos-
While sitting in Chicago, he reads the Denver Post everyday to stay up-to-date on
his favorite team.A local Affiliate Programs advertiser’s display ad may show up on

denverpost.com

-Ads will be a combination of Above & Below the fold!



PRECISION TARGET MARKETING

Spotlight: Premium News Network

* The Premium News Network is an ad network that consists of
2,500 premium content Newspaper; Broadcast & Magazine sites.

Benefits
*Enables advertisers to easily reach
their audience across a network of

NEewsyY

I btes Pn aag P

premium local content through a
cost efficient buy

*Compliments existing high impact
campaigns and/or offline media

*Run ad in a safe environment

Geo-Targeting Example

Local Chicago resident who grew up in Denver and is a big fan of the Broncos-
While sitting in Chicago, he reads the Denver Post everyday to stay up-to-date on
his favorite team.A local Affiliate Programs advertiser’s display ad may show up on

denverpost.com

« DMA/Multi-DMA
« Zip-Codes (Minimum 10)

-Ads will be a combination of Above & Below the fold!



PRECISION TARGET MARKETING

Spotlight: Premium News Network

% Trust Ads by Local Site

Local media sites represent the most Local Newspaper Sites . 56%
valuable environment on the web for Vacal TESites . 55%
consumers' trust in advertising.
Portals |EEGssEy
Online Yellow Pages oy
City Guides —

Consumers are more likely to take action Local Magazine Sites ~40%

after viewing advertising on local media sites. Classifieds Sites | EG—G—_——0%D

User Review Sites —

0% 10% 20% 30% 40% 50% 60%

Local Magazine Sites
Local Newspapers...

Local TV

|

Portals

| I 1 1
0% 207% 40% 607%
Source: OPA Study by Jupiter Research, Updated 2009
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Spotlight: Category largeting

Ads appear on a custom-built network of high profile national sites.

Now you can enhance any digital campaign with ads in our focused
network of premier national websites across specific categories.

Categories

« Auto
« Entertainment

« Finance

. Food & Dining °
+ Real Estate

« News &

Business

+ Qutdoors

Political

« Health

+ Home & + Retail
Garden + Sports

« Humor + Travel

+ Men + Women

« Moms « Weather

« Music + Custom Lists!

Geo-Targeting

/-

s‘y ! ! EZ overstock.com*

MWOES TEPCOMS DTSTS MTOTHOWS WIWS  FUTURE WIEOS  FAIRES WSS romes WOl e

Kostin: Important for Russian
Banks to Work With U.S.

COLUAMNS & BLOGS

e ——

™ A
Forbes

KAYAK I C O m

WebMD' Youlllif:
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Spotlight: Category Targeting e

Ads appear on a custom-built network of high profile national sites.

Now you can enhance any digital campaign with ads in our focused
network of premier national websites across specific categories.

Categories
- Auto « News &
« Entertainment Business
. Finance « Qutdoors
. Food & Dining ° Political
. Health + Real Estate
+ Home & + Retail
Garden + Sports
« Humor « Travel
. - Kostin: Important for Russian [PPP—
Fink g Banks to Work With U.S.
« Moms « Weather
Music Custom Lists! = T e e
Geo-Targeting nuuﬂ

Ao ey Socak NQuidhty in more places

e — § iShares

« DMA/Multi-DMA
« Minimum: 10-mile radius

S STORES COLUAMNS & BLOGS

) A
Forbes

KAYAK I C O m

/-

WebMD' Youlllif:

overstock.com*



PRECISION TARGET MARKETING

Spotlight: Category Targeting

Gain better reach by running
ads In select cities of your
choice!
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PRECISION TARGET MARKETING

Spotlight: Category Targeting

/" & "\ Why Care About the Content?

Ads running on related content websites are 61% more likely to be remembered

m\\f/ than ads running on sites with unrelated content

- $ify

S<)
N\

Ads running on Search & Portal websites are the least likely to be
remembered by Internet users.

Source: CBS Vision using McPheters & Co's AdWorks methodology



PRECISION TARGET MARKETING

Real Estate
Grn>  [Homefinder ¢ o Gl notoadscom
c@ndo... Ytrulia ZZllow MOVOTO
Buy. Sell. Rent. Ll;/e. ®0wners .Ccom

Abaut.com
foreclosure.com™

~) Homes.com
BlockShoppe?r w

Real Inteligence on local real ¢

T S RealEstatecom
Opurtments.com - Get the knowledge. Get the edge:

il /0 [@ReaMtyTrac  Rentalscr




PRECISION TARGET MARKETING

Sports

() GOLF CHANNEL®

n bleacher report
7 A
cyclingnews

NBC, Q) =, TENNIS.com

i

Che New Nork Cime
m oz by ChelNewforkTimes W5y 1
@ paiy B As E B ALL BIG TEN NETWORK

You ([T1) REFVE EQEE

nrl's.
Yorid [Eoish

rabERUMORSE




PRECISION TARGET MARKETING

AuUto

Mnr" TREND
»
4 N
auto 16
‘\!-'/
Your Lifetime Automot -

e B G UPONtREGISTRY
Ehe New Nork Times
A\ Automobll.. AutoMall... CarEGurus:
You ([T5) .
Forbes ClassyAuto o

AUtOGUidecom @ CarsDirect



PRECISION TARGET MARKETING

Women

: O
DY (oerere YOS

ELLE 8.
dailyglow:
You D) fitness 7= com

/| Shopping.comr

®)

oxygen

THE GLOBAL FITNESS COMMUNITY

HOLLYWOOD
=) Women

.M@,
& | FITNESS | O\/F| YiQH moredens




PRECISION TARGET MARKETING

~ood & Dining

Readers

e e DIBEStVERSION

(:OCKS,(:CN RECIPE SEARCH

WomansDay

UIVE WELL EVERY DAY o/

Great Food Finds

THE MAGAZINE ABOUT SPECIALTY FOODS

céﬁiﬁ'oningmj EatngWell LkteN @ p—

-
redplum 4 Food ®

K/TCHEN S .-:)/J: ;JJ__, TY

3 BRI ifood.® allreci esl‘licom'
fou 3 +%* Simply Recipes d P




PRECISION TARGET MARKETING

Health
alinurses.com <’ LIVESTRONG.COM
— Q,Drugs.com
s %, diabet o HealthCare.com
I3 Jizbetes g
Absut.com BLISSTREE ﬁ s YOU

N\ Healthcare

& Magic p Help
medicati@®ns... lilescrip TODAY

healthy living for

3; Natural News.. QualitvHealtn

— |y | -

Medical News




PRECISION TARGET MARKETING

Moms

&3 babycenter

. L ]
('//N(‘\\‘S.L'()Ill H

babyzone p e R 1 Y
N Wiamiiescori  WOIANSDAY.  nature moms
allrecipes)com =
4 ®
B

(11 Tube



PRECISION TARGET MARKETING

Home & Garden

7 ' _ howstuffwarks
doutyourself : 1@ l(ltCheﬂbu)m AdDrscovery Company

DreamHome

\/ , .
’}"g my perfectcolor

Abaut.com You

S O U R C E
Home”= ‘ |
D G e house yeuie W : myRE,"TLTY;m CII"I'IDb ( REAEuonconr>

st AN, 3 rebro renovation

The Garden Helper %«&%ﬁaﬂwg@m Com

REMOBELAHOLIC ~ Ehe New Hork Times

REALTOW




PRECISION TARGET MARKETING

Men

Forbes ey YMAXIM

Wik MenisFitness. |

&2 msnbc.com

' DRUDGE REPORT
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PRECISION TARGET MARKETING: ADVANCED TARGETING

Reach a specific audience with advanced targeting:
behavioral, demographic, contextual and re-targeting.

Behavioral Targeting

Demo Targeting

Contextual Targeting

Job Title Targeting

Re-Targeting (Premium Network Site List)

When to use Advanced Audience Targeting:

* Real estate company wants to reach in-market real estate seekers
(behavioral targeting)

» Sleep wellness center is targeting only content keywords matching the
top ten sleep disorders (contextual targeting)

* Appliance store with e-commerce (re-targeting)

e Auto Dealers targeting HHI of $150+ with children who are the market
to buy SUV’s or Vans




PRECISION TARGET MARKETING: ADVANCED TARGETING
Spotlight: Behavior Targeting

» Behavioral targeting is the process of reaching users based on their recent internet behaviors, such as search
queries and sites visited.

Process

- When a user displays a certain number of these behaviors, data
aggregators, such as Bluekai or eXelate, begin to track their habits.

+ Once an internet user’s behavior is labeled or “tagged”, we are able

to begin targeting these people based on what they have an interest
in.

Behaviors

* Job-Seekers
FEATURED DR MANNYS NOTES
" - Horwairse Gl Cound
Navy SEALs Exhibit the Ultimate ‘s fcmapd
Mental Toughness

* Auto-Intenders

* Wedding Planners

* Health-seekers e KILLING
Last Chance to W.
Geo-Targeting Episode 3 Online

Covnode & W0 remiabie for »

video W



PRECISION TARGET MARKETING: ADVANCED TARGETING

Spotlight: Behavior Targeting

Behavioral targeting is the process of reaching users based on their recent internet behaviors, such as search
queries and sites visited.

Process

- When a user displays a certain number of these behaviors, data
aggregators, such as Bluekai or eXelate, begin to track their habits.

+ Once an internet user’s behavior is labeled or “tagged”, we are able

to begin targeting these people based on what they have an interest
in.

Behaviors

* Job-Seekers
FEATURED DR MANNYS NOTES

Hormare G C ook SHOW HOW MUCH

AT Cle riavy séALs Exhibit the Ultimate SRy Ty
. Prematue Ditha
Mental Toughness r — YOU CARE

* Wedding Planners

Health-seekers e KILLING
Last Chance to W.
Geo-Targeting Episode 3 Online

Covnode & W0 remiabie for »

. DMA/Multi-DMA Video
« Zip-Codes (Minimum 10)



PRECISION TARGET MARKETING: ADVANCED TARGETING

Spotlight:

Demographic largeting

» Reach your customers by targeting a specific demographic segment over a network of more than 5,000 national
websites.

Job Title

+ Business Owner . Sales &

+ Construction Marketing
+ Student

- Manufacturing
» Medical

Ethnicity

+ Caucasian

+ Asian

+ Hispanic

+ African American

Geo-Targeting

+ And Many More

Age
Gender
Parents

Homeowners...

to Vegas, baby

Questions follow
BN bin Laden’s death

Shwla e e

S e e e e e i R—
== Book your trip
b | =
- v

- v
s T

Target based on demos captured through restriction data: (Netflix,

Credit Cards, Gym memberships, etc.)
Age, Gender, Parents, Education, Job Title, etc.



PRECISION TARGET MARKETING: ADVANCED TARGETING

Spotlight: Demographic largeting

» Reach your customers by targeting a specific demographic segment over a network of more than 5,000 national
websites.

Job Title
« Business Owner . Sales &
« Construction Marketing
. Manufacturing * Student ] ISR 11 ma foo e S a e Gy T G g Sy oo
; + And Many More - === e
. Medical e
edica m Book your trip
EtthIt -Q SR j to Vegas, baby
y G Cacers dewn |
+ Caucasian Age i e
- Sl e ot
i3l Gender Y i
 Hispanic e
* African American Parents - S
Geo-Targeting Homeowners... ——
* Multi-DMA Target based on demos captured through restriction data: (Netflix,
. Zip-Codes (Minimum 10) Credit Cards, Gym memberships, etc.)

Age, Gender, Parents, Education, Job Title, etc.



PRECISION TARGET MARKETING: ADVANCED TARGETING
Spotlight: Re- Targeting

Advertisers can re-engage previous visitors to their site. By targeting users who have already shown interest in
your product or service, there is a higher possibility of conversion, thus increasing ad effectiveness.

- »“‘:J-v" ; D R O
7]

Gorrong babine the wheel ot s - M f:
.y P -

e ey — 2

e T

— , - - . { ] y - |
s Call for Pricing : - ‘ B ﬁ .\ﬁ’.hv_.‘_d £

[ an .
- > — S s

Process
1.Upon request, Ops will generate re-targeting pixel (24-48 hour turn-around)

2.Advertiser deploys beacon pixel code on their site (Note: To garner the most impressions, we strongly encourage our pixel to be
embedded on all pages of the advertiser’s site)

3.Allow 30 days for data collection before campaign launch

4. Retargeting campaigns are only as successful as the traffic ~ being driven to the advertiser’s site. The more traffic directed to the site,
the more users we will be able to re-engage.We highly recommend running ROS and/or BT flights in conjunction with RT for best results.




PRECISION TARGET MARKETING: ADVANCED TARGETING
Spotlight: Customized targeting

» Take a variety of factors and target people based on who they are and what they are searching for on the
internet. We find these users through a network of 5,000+ sites based on 3rd party data (cookies).

Nl v

———re

Includes e I
‘Demographic Targeting- Registration Info- credit Is Pakistan doing enough? gy © g
card apps, airline rewa.trds, gym memberships, etc. - Questions follow

*Behavior Targeting- Recent google searches, sites ey
visited, etc. MR-
*Contextual Targeting- Display ads run alongside T
content of certain keywords

*Re-Targeting- serve ads to users who have already
visited your website

ot ke Ve e ot

Cparmne ardd anahein l

Runs over national network of over
5,000+ sites ( sample site list attached)

Geo- Target by DMA or Zip (Minimum 10
Zips)
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PRECISION TARGET MARKETING: MOBILE

Build brand awareness and drive traffic across verticals, through nontraditional media.

* Age

* HH Income

* Education

* Ethnicity

* Gender

* Geography

* Presence of Children
* Marital Status

State

DMA

Area Code

ZIP Code

Wi-Fi

IP Based

Time of Day
Location Based
Day of Week

Carrier * Searched Content
Model * Page Content
Handset Features

Manufacturer

Age of Device
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PRECISION TARGET MARKETING: STREAMING MULTI-MEDIA

Reach specific demographics, promote engagement and drive sales with streaming audio
and visual channels in Northwest Arkansas and other DMA:s.

. Online Radio Options
Streaming audio: (15 seconds)
Companion banners

Tap to email!

Between Two Ferns with Zach Galifianakis:
Bruce Willis

2. YouTube.com
Pre/mid/post roll
Custom channels
Reach your target

3. National TV Networks
Premium pre-roll inventory
Demo and zip targeting

PANDORA Lot 1
F -

4. Pandora
Audio ads
Standard banner ads

More information & specifics
on each option is available on — .



PRECISION TARGET MARKETING: PANDORA

Overview

- Standard Banners are standard IAB
units placed beside the tuner

- Available sizes:
300x600
300x250

160x600 :‘:"‘:,'f - [ == gl I
Benefits — - % - -

- Organic integration in a clutter-free | II -1

PANDORA

- n * | »
”

Creste 2 Mew Matian

environment that compliments the
user’s listening experience

- Reach an engaged audience as
display ads are only served upon Genre
user interaction | Stations Gifting

auon N Your rnenas

Home Music ‘




PRECISION TARGET MARKETING: PANDORA AUDIO

Overview
Audio ads are impactful radio ads that PANDORA
enable brands to connect with users and internet radio sblahnik@y: account | sign out | upgrade
offer two-way engagement superior to , "
radIO | Your Profile About the Music v ” Mobile | Help
Innovative and interactive audio message

is delivered to Pandora listeners between I (»

Songs (—';.".—“ a New Station... 6(,'
i . Don't Sweat The »

Package includes :15 second audio and ) Technique

Edith Piat Radio by: Eric B & Rakim

tile or :15 second audio, tile, and st i

companion banner Beck Radio il e In-Tuner i)
Arrested Developm.. ‘. ™ n ‘.' .. Tlle '&M.

Maxwell Radio ‘ ER'CB..F—
BenEflts Chaka Khan Radio

Reach engaged users as each audio ad is e ‘
heard one at a time while music is briefly omsEEVInd Radio =
paused and not lost in long and cluttered >3 QuickMix ' -
ad breaks

. Y y . L t sweat the technique
Audio ad is accompanied by a clickable As t sweat \chnique

visual presence, offering increased
engagement well beyond the one-way

stvle
messaging of traditional radio ads
full lyrics
Genre On The Pandora Friends’
Stations Road Mobile Music

listen now > earn more » find your phone > check it out )




PRECISION TARGET MARKETING:
PANDORA MOBILE STANDARD BANNERS

Overview

Standard Banner ads are displayed on the now-playing screen in the
Pandora mobile app

Functionality includes tap-to-client site or tap-to-landing page

Benefits

Extend engagement and interaction with a variety of tap-to
functionality

Designed to leverage existing creatives and web banners for seamless
extension into the rapidly expanding realm of mobile advertising

100% share of screen branding while the on the Now Playing screen as
the music plays

Large creative palettes provide high-impact branding to help promote
increased CTRs

MOT
xe P iy Q% 3 W a42pMm
Thirty-Three () ]

Smashing Pumpkins
Mellon Collie And The Infinite Sad...

Tie Himasting Poanpicns &
Nggdﬂm@lie o
\“ﬁ'm'.te}awm




PRECISION TARGET MARKETING:
PANDORA MOBILE AUDIO

Overview

Audio ads are impactful radio ads that enable brands to
connect with users and offer two-way engagement
superior to radio y : #11-3:00 76" & 440

MOT:

_—

> 611 - 3:05 76" & 46% D)

Brandma ' y We'e Gong To Bﬂ‘ Fronds
www brandman edu t

Innovative and interactive custom audio message is
delivered to Pandora listeners between songs

Package includes :15 sec audio, Companion Tile and
optional following Banner

Available on iPhone or Android
Benefits

Reach engaged users as each audio ad is heard one at a | BRANDMAN
time while music is briefly paused and not lost in long and | University
cluttered ad breaks '

. Your station will be right back.... Why ads?
Offers increased engagement well beyond the one-way

messaging of traditional radio ads
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PRECISION TARGET MARKETING: Facebook

* Facebook is a social network that has more than 500 million active users (70% outside the U.S.).
50% of the users log-in on a daily basis. Overall, users spend over 700 billion minutes per month
on Facebook.The average user is connected to 80 community pages, groups, and events

Targeting

* Gender:All/Male/Female
* Interested In:All/Male/ Female
* Relationships: Single/Engaged/In a Relationship/ Married
* Languages:Various

* Likes: On a profile page, users list activities, music, facabook
teams, political, etc. in which they partake and enjoy.All Disney | &) ke
‘likes’ are added as “or” statements, not “and’’. IR fo KN rame: CANOm SRl Db e
Baci Tate
° . T\-\:dbvo.fl—qu
* Education: College Graduate/In College/ In High e o -
Ot adond tovbe
SChOO| wea weof Learn How To Erase x
=~ Debt
e usadebtregulations.com
* Workplaces: Users also list where they are o e
employed ey ot - =
You Mave reeched he el m
N Dy detration on remcve
. ' LG i e T ot
G.eography.Tzflrget b)/. City Radlus.. 10, 25, or 59 B TS T O
miles. (e.g. 25 mile radius from the City of Detroit) i — become debt free with new
programs available in 2011,
Tbormastume Take advantage of
eliminating your debt fast
What do you need to get started? sy
Image: 110x80 Pixels. No flash or Animation. 5mb max. The Web Dwney Comparry
Ad Title: Limited to 25 characters

At Body: Limited to 135 characters
Click-thru URL: Can be standard URL or Facebook fan page
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PRECISION TARGET MARKETING: PRICING FOR DISPLAY UNITS

MINIMUM
TARGETING OPTION “ MONTHLY BUY CREATIVE NEEDED

PREMIUM NEWS NETWORK 300x250
(2,500 sites) $10 $600 /728x90

ROS | 60x600

CATEGORY TARGETING 300x250
(Custom or $15 $1,000 /728x90

pre-set category lists) | 60x600

ADVANCED AUDIENCE

TARGETING 300x250
Includes demographic,
behavior, contextual and $15 $2,000 /728x90
re-targeting. | 60x600
(Min. 3-month campaign)
300x250
JOB TITLE TARGETING $20 $6,000 /728x90
| 60x600
o p | 10x80
i, EI(B: AM';;@':ISETED $3 $500 Title: 25 Characters
Body: 135 Characters
50x50
LINKED IN $8 $1,000 Title: 25 Characters

Body: |35 Characters



PRECISION TARGET MARKETING: STREAMING VIDEO

MINIMUM

TARGETING OPTION MONTHLY BUY CREATIVE NEEDED

YOUTUBE.COM

:15 second pre/mid/post roll $24 $1,000 |5 sec video
video
RRRRAG SR ISETWORKS $20 $3,000 |5 sec video or 30 sec video

Run of Network (DMA/Zip)

PRE-ROLL NETWORKS

Run of Network (DMA/Zip) $30 $3,000 |5 sec video or 30 sec video
with Behavioral Targeting



PRECISION TARGET MARKETING: STREAMING AUDIO/PANDORA

TARGETING MINIMUM CREATIVE PANDORA
OPTION MONTHLY BUY NEEDED

PANDORA.COM $6,000 300x600 or 300x250 or
Hompage ROS | 60x600

In-Tuner '&ﬂ’
Tile
PANDORA.COM
WEB AUDIO & TILE $24 $12,000 :|5 second audio and tile
ONLY

PANDORA.COM s
WEB AUDIO & TILE $36 $25.000 15 second audio, tile

& COMPANION and companion banner
BANNER Genre On The Pandora

x ! . AL
Stations Road Mobile Music

PANDORA MOBILE |
320X50 BANNER $21 $25,000 320 x 50 Banner |

——

I5 Sec. Audio & $24 $25,000

Companion Screen

15 Sec. Audio &
Companion Screen & $36 $25,000
Following Banner

Add ons Available:
Genre Targeting: $3 cpm _
Zip Targeting: $7 cpm
County Targeting: $2 cpm



PRECISION TARGET MARKETING: MOBILE

TARGETING MINIMUM
OPTION n MONTHLY BUY S LUl UL

RUN OF NETWORK P16 $1,500 3 MONTHS

SPECIFIC MOBILE 5 M
CHANNEL $22 $1,500



PRECISION TARGET MARKETING: SAMPLE PACKAGE

Tier 1: $1,500/month
Category Targeting:
» 107,142 impressions

Tier 2: $3,000/month JUPTTT LI
Advanced Audience Targeting:

» 153,846 impressions
Category Targeting:
» 71,428 impressions

Tier 3: $5,000/month

Advanced Audience Targeting:
* 184,614 impressions

Category Targeting: amazon com matCh.COm

* 100,000 impressions

QR N Networic iVillage - allrecipeslcom

Guidelines:

» All programs must be a minimum
of 3-months

* YouTube, Pandora, Facebook can
be included in any package as an
a la carte item.
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PRECISION TARGET MARKETING: sample report e

Client: Uniied Supermarkels  Report Thru: 11730011
Agency: Lubbock Avalanche-Jou Third Party Ad Server: user_entered
Contact:
Campaign: 2011 Category Targeting
Campaign ID: LFTLUBUNTEDSUPERMARKETS001
Contract Target Delivered Delivered Click
IMPS IMPS IMPS Clicks Rate
: . 300x250, 728x90,
Lift Category Targeting Geo Targeted Lubbock - Custom Food Category 104600 06/01/11 0673011 30 30| 200000, 200,000, 200,000 | 100.00% 251 [ 0.13%
: . Lubbock - Custom Food Category- June |300x250, 728x30,
T T 06/01/11 0673011 30, 30 741 741 741 | 100.00% 0.00%
Lift Category Targeting Geo Targeted Bonus npressions 160x300
. . J00x250, 726x30,
Lift Category Targeting Geo Targeted Lubbock - Custom Food Category 160x500 071AT | 07311 | 31 31| 200000 ( 200,000 | 200,000 | 100.00% 2311 0.12%
} : Lubbock - Custom Food Category-July |300x250, 728x90,
T T 07011 | 07311 | 31 3| 13615 13615 | 13615 | 100.00% 0.00%
Lift Category Targeting Geo Targeted Bonus pressios 160x300
, : 300x250, 728x90,
Lift Category Targeting Geo Targeted Lubbock - Custom Food Category B0 0801A1| 083111 31| 31| 200000 ( 200,000 200,000 | 100.00% 222 | 0.11%
. . Lubbock - Custom Food Category - Aug |300x250, 728x90,
T T 080111 08311 | 31| A 2920 2920 2,920 | 100.00% 0.00%
Lift Category Targeting Geo Targeted B aci B0G00 : :
. . J00x250, 726x30,
Lift Category Targeting Geo Targeted Lubbock - Custom Food Category 104600 09/01/11(09/30/1 | 30, 30| 200000 ( 200,000 | 200,000/ 100.00% 107 | 0.05%
Lift Category Targeting Geo Targeted September Bonus impressions 300x12§gx;§§x90 09/01/11) 093011 30, 30| 10749 10749 | 10,749 | 100.00% 0.00%
SUBTOTAL: 2,245,095 1,845,095 1,845,095 = 100.00% 1,500 | 0.08%

TOTAL:

2,245,095

1,845,095

1,645,095




